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Today We’ll Cover…

• Why is this important?

• 2023 Talent Wars Findings

• How SK Battery is responding 



Why Is This Important?



9.6 million open jobs
vs

6.7 million actively unemployed individuals to 
fill jobs



Top Factors in 
Location Decisions
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Availability of skilled workers

Overall operating costs

Competitive labor costs

Available sites/buildings

Business continuity

Internet/broadband infrastructure

Proximity to customers/suppliers

Competitive incentives

Access to workforce development programs

Real estate and/or construction costs

Corporate tax rate

Quality of K-12 education

Alternative energy sources

Quality of life

Entrepreneurial/innovation ecosystem

Source: DCI Survey of Site Selection Consultants (1=less important, 5=most important)



Tech hubs look to the next 
chapter amid growing layoffs

CEOs are quietly backtracking on 
remote work—and more 
companies could follow

The top 10 buzziest companies Gen Z 
wants to work for—none of them are 

in Big Tech

The Headlines

America is Entering a Forever 
Labor Shortage



Who We Surveyed

1,000+
respondents

Relocated 100 miles 
away from previous 

residence in past three 
years

Ages
21–65



This stage is 
considered the top 
of the funnel



Top Triggers 
For Relocation 



Top Triggers Inspiring Relocation

45%
For a better

quality of life

27%
Wanted to be 

closer to family

26%
Accepted a job 

that required 
relocation 



What Does Quality 
of Life Mean to 
Talent? 



14% of respondents reported 
a primary trigger inspiring 
relocation based on traveling to 
a location



WONDERFL 
CASE STUDY



What’s Important
To Talent



Top Lifestyle
Factors



CLEVELAND
CASE STUDY



SAN ANTONIO
CASE STUDY



Top Career Factors



Top Job Factors



Top Job FactorsAn Interest in 
Upskilling



BOWLING GREEN
CASE STUDY



UPSTATE SC
CASE STUDY



The Future of Remote Work



CHATTANOOGA
CASE STUDY



WEST VIRGINIA 
CASE STUDY



Where Does Talent Want 
to Live?



Where Will 
Talent 
Relocate? 



Why Relocate to 
Another Country?



How to Reach Talent



How Talent Forms 
Perceptions About A 
Community 



MACON
CASE STUDY



Top Sources for Jobs



THE TRIANGLE
CASE STUDY



Tourism Resources Used 
During Relocation 



62% 36%38%41%

Top Social Media Platforms for Jobs

1 2 3 4



5 Action Steps for Communities

1

2

3

Talent continues to prioritize practical factors during relocation 
decisions. 

Jobs are once again driving relocation. Make sure employer and job 
resources are readily available.

The internet continues to rise in importance as a source for 
relocation. Make sure your “digital front door” is optimized for talent.

4 Visiting a location accounts for 14% of relocation. Make sure you are 
aligned with tourism efforts – and, ideally, collaborate!

5
Define what makes your community unique and lean into it. Stay 
targeted to attract the right people.
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